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Halal Legal Framework

Global Concept

“Halal” is an Arabic term meaning permissible or lawful as per the Islamic
law. The Halal Economy is composed of sectors whose core products and
services are-structurally affected by Islamic Law, such as Food (that must
be Halal) Finance (that must be Sharia-compliant) or Fashion (that must
be modesty).

Source: Halal Trade and Marketing Centre (2024)



Halal Legal Framework

Fragmented Market J
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Source: Halal Trade and Marketing Centre (2024)
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Halal Market Drivers

Large, Young and Fast-Growing Population l
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Source: Halal Trade and Marketing Centre (2024)



Halal Market Drivers

Muslim-Majority Countries are Leading the Economic Growth

Real GDP and Muslim Population (2018-2020)
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Source: Halal Trade and Marketing Centre (2024)



Halal Market Drivers

[ Emerging Muslim Middle Classes

Global regional distribution of the Middle Class (all regions = 100%)

2009

Source: Hitting the sweet spot: The growth of the middle class in emerging markets, E&Y (2013)
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The Halal Market

The Islamic Economy in Figures (2022) I

Food & Beverage Tourism
* 1.4 Trillion * 133 Billion

Finance ' Media/Recreation
* 3.9 Trillion * 247 Billion

Fashion Pharmaceuticals
* 318 Billion * 108 Billion

Cosmetics
* 84 Billion

Source: State of the Global Islamic Economy Report (2023)



The Halal Market

The Islamic Economy in Figures (2027) I

Food & Beverage Tourism
* 1.8 Trillion 174 Billion

Finance ' Media/Recreation
* 5.9 Trillion * 344 Billion

Fashion Pharmaceuticals
* 428 Billion * 142 Billion

Cosmetics
e 129 Billion

Source: State of the Global Islamic Economy Report (2023)



THE HALAL PHARMA SECTOR



The Halal Pharma Sector

Growing Market

US$ BILLION {2022)

Top 5 halal pharma consumer markets Top 5 countries exporting to OIC

Tiirkiye 10.5 - Germany 5.2
Saudi Arabia 95 ) s -

~ . United States 82 ) ;- 39
~ Indonesia 6! - France 3.7
Algeria 4.5 - India 3.3

Source: State of the Global Islamic Economy Report (2023)



The Halal Pharma Sector

OIC Pharma Dependency

Halal Pharma Trade

USS BILLION (2022)

Exports Imports

TOP EXPORTERS TO OIC

USS BILLION (2022) USS BILLION 2022)
Germany 5.17 Saudi Arabia 5.55
United States of America 4.26 Tarkiye 455
Belgium 3.89 Egypt 343
France 3.67 United Arab Emirates 3.09
India 3.30 Malaysia 222
Switzerland 3.30 Kazakhstan 185
China 21 Uzbekistan 158
Italy 1.56 Indonesia 151
United Kingdom 144 Pakistan 128
Ireland 1.35 Algeria 122

Source: State of the Global Islamic Economy Report (2023)



The Halal Pharma Sector

New Business Opportunities

growing area in halal pharma manufacturing facill

The Muslim reaction to the vaccine

hnology, and telemedicine

These technologies not only

during the recent pandemic has led

to an increased demand for halal- boost awareness and access to.

certified vaccines, and the industry halal medicines byt also iritredse
wants 10 sustain this efficiency and trigger more

inpovatian i the halal

organizations such as SMIIC help

\)5\_ o boost the halal pharma industry. In
('(\ 2022, SMIIC published a new hatal
standard covering the manufacturing

and transportation of halal
pharmaceuticals based
on Islamic rules.

Innovation

halal pharmaceutical products
With the rising consumer demand
for sustainability standards, halal
green pharmacy has the opportunity
to give stronger value to broader

Source: State of the Global Islamic Economy Report (2023)
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